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MAIN MARKET TRENDS ) AMR
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The Irish Prescription market, in the last MAT, grew 1.00% 0.4%
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MARKET SEGMENT TRENDS AMR

November 2020 VS November 2019

% PYG Values % PYG Units
I I Total Market 5.1% 4.7% I
+ Total Pharmaceutical 5.2% 4.7% l
® Branded 4 8% -1.7% [l

f{;ﬁ_y;— Generic 5.9%

JLLL

oTC 3.9% 3.3%

3
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COUNTY PRESCRIPTION MARKET TREND BY SEGMENT

November 2020 VALUE VS November 2019 VALUE

County Total Market ~ Pharmaceutical Branded Generic

5.1% 5.2% 4.8% 5.9%
Carlows 1.6% 1.7% 2.6% -6.0%
Cavan 4.5% 4.6% 5.4% 3.1%
Clare 16.4% 16.4% 19.2% 2.2%
Cork 2.0% 2.1% 1.6% 4.1%
Donegal 3.4% 3.4% 3.6% 1.1%
Dublin 2.6% 2.6% 1.2% 6.4%
Galway 5.5% 5.5% 5.6% 4.1%
Kerry 7.0% 7.1% 7.7% 6.3%
Kildare 5.5% 5.6% 5.5% 6.4%
Kilkenny 5.0% 5.3% 4.0% 15.9%
Laois 9.8% 10.4% 10.5% 10.9%
Leitrim 16.3% 16.3% 14.1% 5.8%
Limerick 16.1% 16.6% 17.9% 8.6%
Longford 21.5% 21.3% 21.9% 25.3%
Louth -1.7% -1.6% -1.9% -1.3%
Mayo 5.3% 6.5% 5.7% 7.0%
Meath -2.9% -2.9% -3.8% -0.9%
Monaghan -6.7% -6.8% -8.1% -3.5%
Offaly 11.7% 11.9% 13.7% 7.0%
Roscommon 14.4% 14.4% 14.5% 7.9%
Sligo 5.6% 5.8% 6.2% 10.1%
Tipperary 7.1% 7.5% 7.3% 10.6%
Waterford 3.4% 3.1% 2.0% 7.2%
Westmeath 10.5% 11.2% 10.5% 8.3%
Wexford 7.5% 7.6% 6.8% 12.2%
Wicklow 13.9% 14.1% 15.3% 6.2%
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COUNTY PRESCRIPTION MARKET TREND BY SEGMENT AMR

November 2020 MAT VALUE VS November MAT VALUE

County Total Market  Pharmaceutical Branded Generic 4 i .
B Total Market Pharmaceutical MBranded B Generic
3.5% 3.6% 3.3% 4.1%
Carlow -2.6% -2.4% -1.9% -4, 7%
15.0%
Cavan 5.5% 5.5% 5.5% 4.5%
Clare 7.4% 7.6% 8.4% 1.7% 10.0% ss 5 1%
Cork 3.1% 3.2% 3.3% 2.6% 5.0% 39% I I I | 3.0%  36% 3.2% I I Ilzz%
Donegal 5.2% 5.3% 10.2% 2.0% P ]| i Tl TR
Dublin 1.4% 1.6% 0.7% 4.2%
Galway 3.0% 3.1% 3.1% 2.9% =0 -26%
Kerry 3.6% 3.9% 4.0% 3.0% -10.0%
Kildare 5.1% 5.2% 4.7% 5.7% _15.0%
Kilkenny 3.2% 3.0% 1.9% 7.4% & £ £ & 2 & A A & &
Laois 9.0% 9.3% 9.4% 8.1% & &0 ¢ s & o ¢ ¥ & F
Leitrim 2.2% 2.4% 2.6% 7.5%
Limerick 2.0% 2.3% 1.5% 5.7%
Longford 12.0% 12.2% 13.8% 7.9% g
Louth 4.7% 4.9% 5.8% 0.7%
Mayo 8.9% 7.0% 6.8% 7.3% f
Meath 1.7% 1.7% 1.4% 0.4% . s .
Monaghan 2.6% 2.7% 3.4% -1.0% |
Offaly 0.8% 1.0% 0.2% 6.1% I“ lII Ia_35I|E 4.5% I“-m Illm.-.
Roscommon 11.4% 11.4% 11.6% 6.8% 0.8% 155
Sligo 3.3% 3.4% 3.6% 3.6% I II' e K I I 5 I'“ l'l l'll 5 I'II nonll
Tipperary 4.5% 4.8% 4.5% 7.8%
Waterford 4.3% 4.3% 4.1% 3.2% o > o o
Westmeath 9.1% 9.4% 9.5% 9.9% \}5&&& @e'f’ & ‘rf @‘a d“* & " ‘5#' @‘ &‘ \&'
Wexford 3.5% 3.6% 3.1% 1.6% < o Sl
Wicklow 1.5% 1.6% 1.2% 2.1% .
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MARKET SEGMENT BY COUNTY ANALYSIS AMR

UNITS DISPENSED IN November 2020
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MARKET SEGMENT BY COUNTY ANALYSIS AMR

UNITS DISPENSED IN November 2020 MAT

B Ethical M Generic Other

Copyright © Health Market Research. All rights reserved. 7



GEOGRAPHICAL SHARE BY COUNTY

November 2020 MAT VALUE
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MANUFACTURER ANALYSIS

TOTAL MARKET

MAT November 2020

| Rank | Manufacturer

Total | ! .l ] w e
1 |+ Vertex Pharma UK ] 1 | ol .
2 + lanssen-Cilag !] al nmd [‘ [‘ I 1% | et oLl
3 |+ Novartis ; il s E | [ 1% ] e
4 |+ prizerac 27% B [ b [ 5|l 8% | ] 2% 3% | I
5 |+ TevaPharmaind 4% | | 4% ™ 5% [ | sn | 0% | 9% e o o
6 |+ Abbvie -37% [ " el | -30% [ 0% -31% [ 0% il
7 |+ GlaxoSmithKline IE 5% [ 4% 7 -10%  [f | 4% 3% | Y™ -
8 |+ Amgen 7% B |2k I P 6% & | ox 18% { | 0%| o il
9 |+ CelgeneEU 0% = " l_l.ﬂl 0% 0% 7% i 0% ._L.j.‘l
10 |+ msp 1% [ 2% ] 3% 1% | [ 1% 1% | [ 1%|a ] snas
11 |+ Bristol-Myers Squibb 1% | % [ ] 2% palianll 19% & | 1% 0% i Il 0% | _ paianlll
12 |+ AstraZeneca Pharma 5% [ Jax ] 2%|_ sl o i [0 1 5% | 1 1% _j_.__-‘
13 |+ Biogen Idec 59% | 3% =T 1 61% | 0% 13 | 0% __seenieill
14 |+ Nove Nordisk s 4 [l R - 2% | [ 1% 2% | IR -
15 |+ mylan 2% b |l I | 2% [ b 1% | [ 2% ] allea
16 |+ Accord HC 20% B | ] 2%| s ol 2% I 15% ] -
17 |+ Roche 7% i || 2% =] (A S 3% 0 | 0% 5% I | 0% | fa .
18 |+ Clonmel HC o 0[] ] 29%|md _naill 0% il 1% | [ g%l il
19 |+ Boehringer Ingelheim 5% [ | 2% I [y a% | [ 1% s% | (] 1% _J.....-.l
20 |+ Bayerac 4% [B ] 2% (1 2%/l len| -18% [B [ 1% 7% | [ 19| e
21 |+ sanofi a3 || 2% = . 0% i | b 10% i] - .
22 |+ astelias 2% | ] 2% [ 2% e 2% | | o 0% | [ 0% ae I _n i
23 |+ Takeda IE 1% b | 1% [ 1% e 0% il [ 1% 7% | (] 1% | lniiall
24 |+ Nutricia MD 12% !] 1% (] 1% e e 24% ]:I [ o% 12% ﬂ 1 ==
25 |+ Rows % | [ 1% It [ 2%l " 1% | [ 5%| naaleaa
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MANUFACTURER ANALYSIS

PHARMACEUTICAL
Last 12
November 2020 MAT Movember 2020 Months
| Rank | Manufacturer PYG (%) MS (%)

Total | wll ] 3% | e
1 + Vertex Pharma UK I:l SR | I:ll ;] 0% _.a . |
2 |+ Janssen-Cilag g il 5l B I -12% [} | 1%|ma dam
3 |+ nNovanis E 7| [P E 3% | [ 1% e
4 |+ Pfizer AG -27% [ [ ax [ sulma 8% [ ] 2% 3% | 2% e
5 |+ TevaPharma ind 4% | [ A% [ el . 5% | | o% 0% 5 [ —
6 |- abovie a7% B | B 3 o | -30% (B 0% -31% B 0% |Wimae
7 |+ GlaxcSmithKline IE -5% [E [ 4% 3% | [ awla o -10% B [ 4% 3% | ] aselmd
8 |+ Amgen 3% 8| 4% 33% | | T ———— 1% b | om 18% | 0% | o il
9 |+ celgeneEu 0% | | B% 1% |l - .u..i.-l o 0% 7% | 0% -.I..-I.-Il
10 |+ mso -11% [ [ 2% -14% [‘ L] 3% M s 1% [ 1% -1% [ 1%l o
11 |+ Eristol-Myers Squibb 21% ;:I [ 2% 19% | [ 2% el 19% £ | 1% 0% i Il 0% meaialll
12 |+ AstraZeneca Pharma 15% 8 | % 11% [ ] 2% __I._.l.“ 9% |l | 1% 5% | [ 1% n e
13 |+ Biogen Idec 59% [ 3% 106% ] 2% el s1% I | o= 113% ‘: 0% | il
14 |+ Novo Nordisk s 8 | ]2 9% ] - 2% | |l 1% a% | T -
15 |+ Mylan 23 | lex 10% | 1 2% | 4% 1% | [ 4%|m e
16 |+ Accord HC 0% @ |12 20% |l 1 2% ._._.-l 22% i 15%  { I
17 |+ Roche % 0 | 7% | ] 2% e et 3% § | o% 5% | 0%
18 |+ clonmel HC o | ]a2% 2% | (] 2%|ml sl 20% 1% | I
19 |+ Boehringer Ingelheim O B 6% | L] 2% .J...l..ll % | |l 1% 5% | 1% ..J...|.-.|
20 |+ Bayerac -14%  [§ ] 2% 7% f T 2%l obese] -18% [ [ 1% 7% | [ 1% el e
211 |+ sanofi a% | ] 2% 3% T 2%ee 1% § | k= 10% ;] I
22 |+ Astelias 2 1 | % | ] 2% ..J...n..-‘ % 4 | o 0% | | o -J._.l_-l‘
23 |+ Takeda IE 18% ;:l (] 1% 17% L] 1%)| s 9% i ] 1% 7% (] 1% | Rl
24 |+ Rowa 8% [ [ 1% 1% R [ % [ [ 1% | [ ] 5%
25 |+ wmerck 1w0% i | 1w 22% I [ | 1%]uik. e 2% | | 0% -15% g | 0% | uliin_oiinllh|
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MANUFACTURER ANALYSIS AMR

ETHICAL
MAT Movember 2020
| Rank | Manufacturer PYG (%) MS (%)

Total 5% | 3% | wl aam 3% | 2% | al_n
1 |+ Vertex Pharma UK 2% || 9% 8% i 7%| o g% & || o% 12% | | 0%| .. 0
2 |+ lanssen<ilag 0% il % | 7Elan | e [ 1% 125 [} .t [ T
3 |+ novartis % a% | [ rodlwdaan] 2% | [ 2% 3% | [ 2%l e
a |+ pfizeraG o7 B | 4 -21% [E [ S%|mal e [ | % 3% | ] 3% e o
5 |+ Abbvie -37% [ [ B% -32% [ [ as|mme | -30% [ 0% -31% B 0% .
6 |+ Glaxosmithkline IE 5% [ 4% 3% | C Jasled | -10% [ [ 6% -3% E I [ -
7 |+ Amgen 37% | 33% ] | 4% o setentl 16% 4 | o% 18% | | ol e
g8 |+ celgeneEU 0% [ B 11% [ ] 3% ._|..i.-| 0% i 0% 7% | 0% .._|...|..||
g |+ msD 1% [B [ ]3% -14% [ L] 3%|nd o 1% [1 2% 1% | [ 2% |l o8
10 |+ Bristol-Myers Squibb 1% b1 | 3% 19% L] 3% sl 19% B | 1% 20% ;:I Il 1% - Bl
11 |+ AstraZeneca Pharma 5% ¥ | 13% 1% {l ] 3% __L_...i‘ 9% f | = 5% § 1 2% _J_.._.-‘
12 |+ Biogen Idec 59% [ ]3% 106% L] 3%| el 61% I | o% 113% D | [i] =
13 |+ MNovo Nordisk 5% [ 2% 0% i ] 2% 0w 2% | 1% 4% | ] 1% .
14 |+ Roche 7% ] 2% 7% | T 29 et 3% 1 | o% 5% | | o
15 |+ Beehringer Ingelheim 5% [] 2% 6% | L] 296 Renlienli] a% [ 1% 5% 1
16 |+ Bayer AG -123% [ L] 2% 7%k C] 0 2%t|wl ohese| -18% [ [ 2% 7% T
17 |+ Sanofi % (] 2% 3% (] 2%6fen_udh 0% | b% 10% ] 4%
18 |+ Astellas % i [ ] 2% a% i L] 2% ..J...n..-‘ 2% | Il 1= 0% I 1% m __u e
19 |+ Mylan 24% &1 |1 2% 7% i] L] 296 e n ol -2% E [ ] 3% -6% |k [ | 3%|h e
20 |+ Teva Pharma Ind 4% | L] 2% 2% | L] 29wl a 9% [ [ | 3% 3% [ 3%|mle
21 |+ TakedalE 1% | 2% 17% [ 23| e % i [| 1% 7% [ 1% Reallenlll
22 |+ Nutricia MD 15% 0 | 1% a% | [ Y 5% ] | 1% 12% ;] 12%) . seutlienlll
23 |+ Merck 1w i | 2 22% ;:I L1 29| el el -2% E | 0% -15% [E I 0% | lin il
24 |+ UCBPharma IE 0% ;] [ 1% 7% (] 1% il 1% | [ 1% 3% | I 1% | o lnailiom.
25 |+ ULM Manuf 6% L | % 1% [ 1%)| on il 133 0 | o 17% [ 29| s el
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MANUFACTURER ANALYSIS AMR

GENERIC
Movember 2020 MAT Movember 2020
| Rank Manufacturer PYG (%) MS () PYG (%) MS (3)

Total 6% A3 8% 53 m il
1 + Teva Pharma Ind -3% [ 24% -2% 25% A%, [ 24% -2% 26% | I
2 + Accord HC 22% 19% | 21% 31% [ 24% | 20% ST
3 + Clonmel HC 26% [ 133 6% [ |12 34% B% [ 1% __...._l
4 + Rowa -63% [ T 1% [ ] 113 -6% Bt 4% 1 12%)| nellaae
5 =+ Krka Pharma -2% S -12% [ ] &% 0% [ 173 -B% [ B%|mesl =
[3 =+ Pinewcod B% [ ] B3 10% [ &% 2% [] 53 11% [ == I-|_.|.-|
7 =+ Mylan 17% [ ] B3 20% I 0% [ a3 10% [ S%|ml
8 + Bluefish 52% [ 3% B6% Il 3% 32% [ a% 44% [ 2%] - seli|
9 + Actavis Group -49% [ 1= -45% I 2% -31% [ 2% -41% I 2% M
10 |+ wockhardt 8% [ 2% 38% I 2% 17% [ 2% 44% 0 2% | _n Mool
11 |+ Fannin -52% | 13 -32% Il 1% -61% [ 1% -43% Il 1% | R
12 |+ cConsilient Health 99% | 13 39% | 0% B4 | o 60% 0% e |
13 |+ Tillomed Lab 0% | oes 1% | 0% 0% | oes 1% (1501 [ 1
14 |+ Galen -2% | oe -21% | 0% 0% 0% -18% 0% | Ll ulifinalle
15 |+ Azure Pharmaceuticals eagasx I || oo |aaczzex 0% 177e07% B || o | sesssss B [0 [—
16 + Rosemont Pharma 35% | o 10% 0% 30% 0% -28% 0%]_ta  _sem
17 |+ Phoenixlab 0% 0% 143 0% 0% 0% 143 0% | S wlilome
18 |+ RPHPharma -65% 0% -34% 0% -65% 0% -34% (o511 [
19 |+ Pharmathen 27% 0% 24% 0% 27% 0% 24% 0% | _ el
20 |+ Aribamed 63% 0% 23% 0% 62% 0% 41% 0% | onelemill
21 + Orion Corp 12% 0% 13% 0% 6% 0% 10% 0% | o lamall
22 |+ EBristol Lab 7E830% [ 0% |129552% ] 0% 7919% | 0% |133918% [] 0% Ju
23 + Advanz Pharma IE 2004 095 5% 0% 31% 095 2% (17 [
24 |+ RanbaxylE -A8% 0% -20% 0% 543 0% -25% 0%
25 |+ G.L Pharma 9353 | 0% 2100% 0% 9353 0% 2190% 0%]_ - __sslim|
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MANUFACTURER ANALYSIS

OTC (DISPENSED THROUGH SCRIPT)

November 2020

MAT November 2020

Last 12
Maonths

| Rank | Manufacturer PYG (%) MS (%)

Total : 4% | 1 A 3% | ' ..
1 |+ Johnson & lohnson 1% | | 23% 6% | 24%)] bt il 6% | | 108 % [ 110%| lem_anl
2 |+ TakedalE 9% | 6% | —heekalt| 0% ] | 9% 7% il 1856 — Remalleall
3 |+ Reckitt BenckiserIE g% | [ 10% 6% | [ ] 10% ..J-l_..|| 5% 2% | [ 15% | Rl
a4 |+ Bausch&Llomb 2% | [ 6% 7% [ (] 6% e el 2% | [ 8% % | | 8%|e lanll o
5 |+ rows 151% - G S (- .-l 165% {0 | 11 7% ] x|
6 |+ Clonmel HC 15% | [ | 5% 5% [ 5% o e el 15% | [ 12% a% | [ 12%| o 0 _skanlll
7 |+ Fannin 2% | [ 4% 3% | [ CE [ 3% 3% | I
8 |+ HRAPharma 0% | [ 3% 2% | T 3%|me e  -10% | | 1% 3% | [
9 |+ PfizerHC 2% | (| 3% 7% j] 0 3% s 2% [l 2% B% |l 1 2% L s
10 |+ Phoenixlab -40% [ 2% -15% B I % |  -21% [B || 3% -16% [§ [ 4%
11 |+ Perrigo Co. 2% [ 2% 2% | T T 5% | [ 1% 2% | I 1% | Ml
12 [+ sanofi 1% | |0 2% 7% 8 |1 2|aade ] oa% ] [T ex 0% | ] -
13 |+ Pinewood -53% [ | 1% -23% [ I 2% Ml | -50% [ [ 2% -22% [ [ 3% Bt
14 |+ Allergan iE 2% | 2% <% [ [ 2%|ele e 4% | | 2% 6% | [ 2% s
15 |+ Mylan -65% [ | 1% -27% [ | 1% | -zax% [N | 1% -25% [ 3%
16 |+ GlaxoSmithKline IE o% j [ 2% 2% | | 1% | S ] 5% | [ 2% 0% I 2%t
17 |+ GlaxeSmithKline HC 4% | | 1% % | | 1% | e s = % | | 1% -13% [B | 1% |0l n
18 |+ Ricesteele Manuf -12% | 1% 3% | 1% mal | -15% | | 1% 0% | | 1% |al. .
19 |+ RPHPharma a% i | 0% 1% | | 0%| fmne | 2% | 0% 2% | | 0% | _lan—se o]
20 |+ Novartis 0% | | 0% 3% | | 0% e 0% | | 1% 3% | | 1% almlla
21 |+ BayerAG 54% 01 | 1% 3% | | 0% J_..-il 3% § | 1% 2% | | 0% | ol
22 |+ Teofarma 7% | 0% 9% [ | 0% | o ool 14% | 0% 0% | | o%| ___ami
23 |+ PCOManuf 57% [ 0% 7% [ L o%|welemee. | -56% [B 0% 2% [ | 0% .
24 |+ TevaPharmaind 13% | 0% 0% | | 0% ssde|  13% 0% 7%l 0% | _ et
25 |+ Lsbcasen-fieet 2% $ || 0% 19% I | 0% ﬂ-_.ll a1% T | o% 19% | | 0% | Reinllnan 3|
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MANUFACTURER ANALYSIS AMR

PATIENT CARE (DISPENSED THROUGH SCRIPT)

Nowvember 2020 MAT Movember 2020

Rank Manufacturer PYG (%) MS (%) PYG (%) MS (%)
Total 5% | 5% | A .. 5% | 3% | ol
1 |+ coloplast UK 6% | | 12% 5% | 1% lone|  12% § 9% | .
2 |+ Medtronic Minimed 3% | 17% | - 5% | ] 1% 13% | ad
3 |+ Ascensia Diabetes Care IE 3% | s% | [ g%l s 4% | [ &% 5% j 9% _ s n
4 |+ Abbott Diabetes Care i ‘ I -1 [ -10% ‘ 7% | [ 1
5 |+ LifeScan ’ 1 I 10% § 2% | (I
6 |+ Roche Diabetes Care ; ; T -6% | 5% | [ .
7 |+ Hollister g g ] 6%|al o 10% | | 2% 6% ; C 2%|e
8 |+ B BraunmD i j ] 4%|alem — 3% | 0 1% 8% | 0 1%| 1 lew -
9 |+ saltsHC ! (] a%|alenm 9% | ] 2% 3% | -1 ) I
10 |+ DexCom ] 4% _......ﬂl 217% E |l o% 214% W || 0% _.....-l
11 |+ convatec HC : (] 3%)| s e 12% ] [ B% 3% | T .
12 |+ Becton Dickinson & Co. : : T 1% | 3% 1% | T 3%|ed i
13 |+ Scope Ophthalmics 13% j (] 2% 14% | [ 2% el 13% | 15% | [ | n
14 |+ 3MmIE 4a% {1 [ 3% ag% il 0 2% _|_..._.-I| 30% 1 [ B 21% [ 3% J......-Il
15 |+ Dansac 2% | [] 23 2% | [ 2%|al -1% | | 1% 0% 1 1% | _
16 |+ MNovo Nordisk 5% | [ 2% 3% | T 5% | ] 2% -a% | O 2|el - -
17 |+ CR.Bard 2% [ 23 6% | [ 2% |m e 5% | [ 4 8% | L] 4% e |
18 |+ Eakin -4% | (] 1% 14% | [ 1%|n losee 0% | | 1% 22% { 1 .
19 |+ Alliance Pharma 0% | [ 1% % | I 1%l 3% | 0 1% 2% 0 1% | lam
20 |+ Medicon IE % | [ 1% -B% E I 1% |m 11% ] [ 1% 4% | 1 1% |0 Jom
21 |+ Smith & Nephew 19% j] [ 1% 2% | I 1%| lm s 7% § [ B a3 | [ ] 3= J._d.._l|
22 |+ LabThea 17% [ 25% I 1% _|_..|.-| 17% | [ ] 2% 26% 1l [ 2%| _n_asl
23 |+ Nutricia MD -54% [§ | 0% -a5% [ | 1%L . 7% | | 0% 0% | 0% | o e ol
24 |+ Clonmel HC 1% | | 1% -11% i | 1%/ I lneall o -3% E (] 2% -10% f O 1%| 1s sead
25 |+ Premier MD -30% [} | 1% -30% [F I 1% .lun.._l -25% [} | 0% -25% [} | 0% i._l..-l
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MANUFACTURER ANALYSIS AMR

SUPPLEMENTS (DISPENSED THROUGH SCRIPT)

November 2020 MAT November 2020
Rank Manufacturer PYG (%) MS (34) PYG (%) MS (%)

Total 2% . . { 8% | ol ol
1 |+ Bio-oil research _3% 29%) u Rl alle 3% | | io% 3% | [ ] 10%)| u Relilale
2 |+ sonanut 11% [ J14% j.-....l 10% | [ 28% 2% | 28% lnom e
3 |+ Macuvision EU 9% (] 7% e 7% | [ | 5% a% | T I —
4 |+ PrecisionBiotics 15% [ 5%)] m M| 19% { [| 3% 199 1 [ 39| i et
5 |+ BBIHC a9 T 0% | [ a% 0% | T
& |+ Pharmasource -66% [ [ 4% e 559 [IE | 1% -22% [§ I 2% e
7 |+ amspecials -27% [i 3% (] 3 [ —— 24% ﬂ | 2% 2% | I 1% e 1l |
g |+ medisource -13% [E | 1% [l z%| 1N -28% [[ | 1% -27% II I 2%| L0
9 |+ Pfizer HC 30% | (] 3% (] 3%|_n el 26% || | | 8% 15% i [ | 8%| n ]
10 |+ Scope Hc sas B | 3% [ 3%| In el sais B | s% 30% || [ 5%| B sl
11 |+ Kelkin 10% (| 3% I 39| Junt el 13% | (| 3% 3% | (] 39| S wllale
12 |+ Bausch & Lomb 12% | | 2% I 2%|_n Homline 12% | 3% 8% | [l 39| _n Humalinen
13 |+ Pharma Nord 2% | | 2% I 2% il sl Ra 3% | | 2% -10% [ I 2% M m i .
14 |+ Lamberts HC 24% { | 1% [ 1% ol 23% 1 | 0% 112% !:I | 1% l
15 |+ mylan 20% | | 2% [ 1%| a1 il 21%  { | 1% 3% | I 1%| an 1l
16 |+ Elements 23% 1 | 1% | 1% wmllJu u » 10% § | 0% 329 [B | 0% e Bl &
17 |+ Natures Aid 49% [I | 1% | 1% ml. 47% ]:I (| 3% 3% I 2%| o laen
18 |+ Rowa 135% | 1% | 19| nli ol  135% (| a% 134% [] =2 R
18 |+ Ssolvotrin Therapeutics 43% tl | 1% | 1%| . neniinl 43% tl | 1% 61% | 1%)| o menimil
20 |+ SevenSeas 37% [I | 1% | 19| il 24% [I | 1% 27% I 2%|. alal.
21 |+ vitabiotics 25% | | 1% | 1%)| it 17% | 1% 5% | | 19| Maletla &
22 |+ Greenlight Supplements -26% [k | ox | 1% mlinlien 2a% [B 0% 28% || 0%| o malilen
23 |+ Scope Ophthalmics -17% [i | 0% | 1% e -14% [E | 1% ag% § | 1%| il
24 |+ Flora Manuf & Distr sa% W] | 1% | 0%|mn. ¥ a9% I | o% 17% 1 0% a3
25 |+ ANelson &co a1% & | 1% | 0%|a 1ol eI R 245 ] 1% n . _all
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Knowledge for better health

Any questions related to GDPR compliance or data protection please email privacy@hmr.co.com.
To learn more about how we comply with GDPR and, as a result, care for the security and privacy of personal data we collected from our clients, visit
http://www.hmr.co.com/Privacy-Policy.
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