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MAIN MARKET TRENDS AMR
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MARKET SEGMENT TRENDS

October 2020 VS October 2019
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COUNTY PRESCRIPTION MARKET TREND BY SEGMENT

October 2020 VALUE VS October 2019 VALUE

AMR
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County Total Market  Pharmaceutical Branded Generic

3.0% 3.0% 2.4% 6.4%
Carlow -7.5% -7.5% -8.2% -4.8%
Cavan 3.4% 3.5% 3.3% 4.5%
Clare 11.5% 11.6% 11.9% 0.9%
Cork 0.8% 0.9% 0.4% 3.5%
Donegal 6.7% 6.8% 7.2% 5.6%
Dublin 0.0% 0.1% -1.2% 6.8%
Galway 2.1% 2.2% 1.7% 5.7%
Kerry 10.8% 11.2% 12.5% 6.8%
Kildare -0.3% -0.2% -1.4% 0.9%
Kilkenny 4.7% 4.8% 3.3% 17.3%
Laois 1.8% 2.6% 2.4% 6.7%
Leitrim 17.8% 17.7% 17.7% 7.4%
Limerick 0.2% 0.5% 6.0% 10.7%
Longford 14.9% 15.1% 15.0% 18.0%
Louth 0.3% 0.4% 0.8% 0.3%
Mayo 3.8% 1.1% -0.3% 8.2%
Meath -2.3% -2.3% -3.0% 1.3%
Monaghan -2.8% -2.9% -4,2% -2.1%
Offaly 4.8% 5.0% 3.9% 8.1%
Roscommon 9.1% 9.1% 8.2% 10.1%
Sligo 11.6% 11.6% 12.3% 13.6%
Tipperary 11.0% 11.1% 11.3% 10.1%
Waterford 5.0% 5.0% 4.1% 6.3%
Westmeath 11.2% 11.6% 12.3% 7.9%
Wexford 2.0% 2.0% 0.2% 10.3%
Wicklow 7.8% B8.0% 8.5% 4.1%
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COUNTY PRESCRIPTION MARKET TREND BY SEGMENT

October 2020 MAT VALUE VS October MAT VALUE

County Total Market ~ Pharmaceutical Branded Generic

3.3% 3.3% 3.1% 3.7%
Carlow -2.3% -2.1% -1.5% -4.2%
Cavan 5.4% 5.4% 5.3% 4.2%
Clare 6.1% 0.2% 0.8% 2.0%
Cork 3.1% 3.2% 3.4% 2.5%
Donegal 9.4% 9.5% 10.5% 4.2%
Dublin 1.6% 1.8% 1.1% 3.9%
Galway 2.7% 2.8% 2.8% 2.7%
Kerry 3.0% 3.2% 3.2% 2.5%
Kildare 4.6% 4.7% 4.2% 5.3%
Kilkenny 2.6% 2.4% 1.3% 5.8%
Laois 8.5% 8.7% 8.7% 8.1%
Leitrim 0.0% 0.2% 0.4% 8.2%
Limerick 0.1% 0.3% -0.5% 4.7%
Longford 10.1% 10.4% 12.0% 5.4%
Louth 5.3% 5.4% B6.6% 0.5%
Mayo 9.6% 7.3% 7.1% 7.4%
Meath 2.2% 2.3% 2.1% 0.7%
Monaghan 3.9% 4.1% 5.3% -1.1%
Offaly -0.8% -0.6% -1.6% 5.5%
Roscommeon 10.7% 10.8% 11.0% 6.8%
Slige 2.5% 2.6% 2.8% 1.9%
Tipperary 3.9% 4.2% 3.9% 7.1%
Waterford 4.2% 4.3% 4.3% 2.4%
Westmeath 8.3% 8.5% 8.9% 9.8%
Wexford 2.9% 3.0% 2.7% 3.4%
Wicklowr 0.0% 0.1% -0.3% 0.9%
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MARKET SEGMENT BY COUNTY ANALYSIS

UNITS DISPENSED IN October 2020
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MARKET SEGMENT BY COUNTY ANALYSIS

UNITS DISPENSED IN October 2020 MAT
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GEOGRAPHICAL SHARE BY COUNTY AMR

October 2020 MAT VALUE
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MANUFACTURER ANALYSIS AMR

TOTAL MARKET

Units
October 2020 MAT October 2020 October 2020 MAT October 2020 melri
| Rank | Manufacturer PYG (%) PYG (%) | ms () PYG (%) | ms (%)

Total 3% | 5% | 2% g
1 |+ Vertex Pharma UK ™ ] &% | 0% 0% | 0%|_all 2.
2 |+ Novaris 15 | ] 5% | 1% 3% | [ 1% mell
3 |+ Janssen-Cilag g% il }] 3% B |1 -14% [§ |l 1% | e ot
4 |+ prizerac -28% [ -20% [B [ dulmmd % [ [ ] 2% 3% | (] 2% e
5 |+ aAbbvie EAD | 31% [ [ ase|mm -39% K 0% -29% (B 0% |l
6 |+ TevaPharma Ind 3% 2% [ Jaw| e B . -3% [ o 1% (TR e .
7 |+ GlaxeSmithKline IE 1% 4% T . - 4% | = 2% [ ] el
g |+ Amgen 3% L 31% || T - | 0% | o% 17% [I | 0% | . ol
9 |+ celgeneEU 1% 13% | [ | 3%| el Ranlenl 1% 0% 9% | 0% | hom onllal
10 |+ mso -10% -14% [ [ ] 3|l 2% [ 1% 2% E [ 1% ol
11 |+ Bristol-Myers Squibb 19% 18% 1 [ 2%| _ Bl 21% &+ | ox 20% 1 Il 0% m kel
12 |+ AstraZeneca Pharma 20% 10% [ 2| sl 13% i (| 1% 4% j [ 1% la
13 |+ Biogen idec B4% 108% L - 84% 0% 118% B | 0%)| _omennlill
14 |+ Novo Nordisk 7% [ b= 9% i =T - a% [ 1% 4% ; I k] I —
15 |+ Mylan 1% 1] [ b= g% | [ ] 2%| o m el -1% | 2% [ ] a%t|eim 1 il aa
16 |+ Accord HC 19% [ b 21% ¥ [ ] 2% o m oal 16% & 14% ﬂ (-
17 |+ Roche 1% | 2% 7% i [ 23] e Do 2% | 0% 5% | | 0%| e
18 |+ Clonmel HC g% i [ 2% 0% [ 2%| ml _salil 11% 8% 0% [ E| am 1 _aalll
19 |+ BayeraAG 143 [E [ ]2 5% | [ ] 29%)| nallell _wllem 1% [§ || 1% 6% | [ 1% | milla alen,
20 |+ Boehringer Ingelheim g% i | 2% g% | [ 2% e Dl 7%l (| 1% 4% j [l 1% | Mt
21 |+ sanofi a% | | 4% = (. | 0% 4 | 4% 1% | I
22 |+ Astellas 2% [ 2% 5% =T 2% o= 0% [ 0% | e I8 ol
23 |+ pows 5% | [] 1% -1% [T 1% aelee - -3% | Ak 2% | [ ] 5% o
24 |+ TakedalE 16% | [ | 1% 18% | [ 1%| o aadem 0% i (| 1% 7% j [l 1% | e Ml
25 |+ WNutricia MD 7% ] 1% 2% (] 1% o e e 1% i | em | 9% | [ 2% el
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AMR

PHARMACEUTICAL
Units
October 2020 MAT October 2020 October 2020 MAT October 2020 ;'f'ml;
| Rank | Manufacturer PYG (%) MS (%) PYG (%) MS (%) PYG (%) | ms ) PYG (%) | ms (%)

Total 3% 3% | ]l i 5% | 2% | al 2

1 + Vertex Pharma UK T B3 5% 6%| all = B3 i 0% 10% | 0%]| ol am
2 |+ Novartis -1% 5% 4% | [ 0 -5% [ 1% -3% E 1% | ol s
3 + lanssen-Cilag 6% 6% 11% 6%| all. I w -13% B 1% -14% [ 1%|lma 2
4 |+ Pfizer AG -28% [ 4% -20% [B e | 5% | 2% 3% | 2% | st
5 |+ Abbvie -32% [ 38 -31% [ aolmm | -30% OE 0% -29% [ 0% M
& + Teva Pharma Ind -3% 4% -2% A% | o -3% 0% -1% =i -
7 |+ GlaxoSmithKline IE 1% 4% 4% anln o -4% 4% -2% 2%l o
B + Amegen 33% 4% 31% L — 10% 0% 17% 0% | i Bl
9 |+ celgeneEU 1% 3% 13% 3% |-_|..i.l| 1% 0% 9% 0% b Ll
1w |+ MsD 109 B P -14% [ 3%l . 2% 1% -2% 1%| nll ot
11 + Bristol-Myers Squibb 19% 2% 18% 2% _— Beonliall 21% 1% 20% 0% _ Reanlienl
12 + AstraZeneca Pharma 20% 3% 10% 2%| L _aal 13% 1% 4% 1%| — =
13 |+ Biogen Idec B4% 3% 108% 2% | _—anmnnlinlll B4% 0% 118% 0% | _annlielll
14 + MNovo Nordisk T% 2% 9% 2% 0 . . 4% 1% 4% 1% =l =
15 |+ Mylan 21% 2% 2% 2% n il 1% 4% -2% LLH Y
16 |+ Accord HC 19% D% 21% 2%| el 16% B% 14% 72| e n ol
17 |+ Roche 1% 2% 7% 2% e ot 2% 0% 5% (174 [ T
18 |+ Clonmel HC 9% 2% 0% 2% ] 11% B% 0% G Y
19 |+ BayerAG -14% [B 2% 6% | i | T -11% [ 1% 6% | 1% | el alen.
20 |+ Boehringer Ingelheim 9% 2% 6% 2% | Hnealal T3 1% 4% 1% | e Bl
21 |+ Sanofi 4% 2% 4% v."| (R | 10% 4% 11% 3%|_. .1
22 |+ Astellas -2% 2% 53 2% | e 2% 0% 0% 0% | mm I n
23 |+ Rowa 5% | 1% -1% i [ S -4% 484 2% 5% | atmalnn
24 |+ TakedalE 16% 1% 18% 4 [ 9% 1% 7% 1% | Dol
25 |+ Merck 24% 2% 25% 1% | nil. el 1% 0% -16% [B 0% nalinn 00l
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AMR

ETHICAL
Units
October 2020 MAT October 2020 October 2020 MAT October 2020 :':'ml;
| Rank | Manufacturer PYG (% MS (%) PYG (%) MS (%) PYG (%) | ms (%) PYG (%) | ms (%)

Total 3% 3% | -l nu 3% | 1% | all au

1 |+ Vertex Pharma UK 7% 7% 5% 7% 2l 2 5% | 0% 10% | 0%| ol nu
2 |+ Novarmis -1% 6% 4% 7%| wall )l ol -5% E 2% 3% | 2% |l e
3 + Janssen-Cilag B T3 11% 7% _a . 1. -13% [i 1% -14% [‘ 1% |imn
4 =+ Pfizer AG -28% [ 434 -20% [§ Gog Ml _ 6% | 3% -3% | 3% | e
5 |+ Abbvie -38% [ 1.3 -31% [ A% - -39% [ 0% -20% [ ] | —
6 |+ GlaxoSmithKline IE 1% 43 4% awlol o 43 654 -2% 6% |umall
7 |+ Amgen 33% 4% 31% an|_ . el 10% 0% 17% 0% | mae il
8 + Celgene EU 1% 35 13% 3% -_l..i.ll 1% 0% 5% 0% | Ben Ml
9 |+ msD 109 8% -14% [F 3% |l - 2% 2% -2% 2%| .l o8
10 + Bristol-Myers Squibb 19% 5% 18% 3% | _— Baenlialll 21% 1% 20% 1%| __ meanlienll
11 + AstraZeneca Pharma 20% 3% 1088 3% L aal 13% 2% 4% 2% | =
12 |+ Biogen ldec B4% 3% 108% 2% | ool B4% 0% 118% 0% | __oamenniinlll
13 + MNovo Nordisk T% 3% 0% 2%| 0 . . 455 1% 43 i
14 |+ Roche 1% 2% 7% 2% e Pt 2% 0% 5% 0% e
15 |+ Bayerac -14%  [B 2% 6% | 2% | alall ol -11% [ % -6% | 2% | oiflan ol
16 |+ Boehringer Ingelheim 8% 2% 6% 2% | e Bl T3 1% 4% 196 | e il
17 |+ sanofi 4% 2% 4% 2% e m 10% 5% 11% anl . o J
18 |+ astellas -2% 2% 5% 2% | Bl 2% 1% 0% 1% | __n o
19 |+ Tewva Pharma Ind -2% 2% -2% 2%| i . 4% | 3% 4% 3%|amle -
20 |+ Mylan 21% 2% 5% 2% o n ol -1% 3% 7% | 3% |l 1 onm
21 |+ TakedalE 16% 2% 18% 2%| . Inatu 9% 1% 7% 1% | ol
22 |+ nNutricia MD 10% 1% 2% 2% _n e sl 18% 12% 9% 11%] _u Beniie
23 |+ Merck 24% 2% 25% 2% | miile el 1% 1% -16% [§ 0% | naline il
24 |+ UCBEPharma IE 4% 1% 6% 1% | o el 3% 1% 3% 1% | mae el
25 |+ ULM Manuf 24% 2% 21% 1%|_un ol 9% 2% 18% 2% | witn _ullull
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AMR

GENERIC
Units
MAT Cctober 2020 Cctober 2020 MAT Cctober 2020 Last 12
Months
| Rank | Manufacturer PYG (%) MS (%) PYG (%) | ms () PYG (%) | ms (36)

Total B% 43¢ o il

1 + Teva Pharma Ind -3% 25% -2% 26% |
2 + Accord HC 22% 23% 19% 21%| el
3 + Clonmel HC 2B% 13% 3% 12% ___._.‘l
4 + Rowa -1% 10% 434 13% | wlen s =
5 + Krka Pharma 0% 7% -10% B% | utll n ol s
i) + Pinewood 20% 5% 5% 5% H_.|..|
7 + Nylan -2% 43 11% 5% |.all .
B + Bluefish 46% 4% 46% LA .
9 + Actavis Group -34% 2% 129 2% s
10 + Wockhardt 13% 2% 445 2% 22% 2% 499, 238| o Vealend |
11 + Fannin -48% 1% -26% 2% -55% 1% -35% 1% | N -
12 + Tillomed Lab 0% 0% 0% 0% 0% 0% 0% 0% |l _ms
13 + Consilient Health T9% 0% 31% 0% 88% 0% 53% 0% | _oiemeniienl
14 + Galen 3% 0% -23% 0% 5% 0% -20% 0% | mlll il
15 + Rosemont Pharma 43% 0% 6% 0% 32% 0% -32% 0%|_Jn mm
16 + Azure Pharmaceuticals 0% 0% 0% 0% 0% 0% 0% 1) ]
17 + Phoenix Lab 4% 0% 17% 0% 4% 0% 17% 0% | e ol
18 + RPH Pharma -5E% 0% -23% 0% -5E% 0% -24% 0% | nlae -
19 + Pharmathen 31% 0% 249% 0% 31% 0% 24% L1 |
20 + Aribamed 0% 0% 15% 0% 63% 0% 34% 0% | _ sl
21 + Orion Corp 123 0% 12% 0% 6% 0% 10% 0% | mall Bt
22 + Bristol Lab 15801% 0% 166990% 0% 16076% 0% 172501% 0% Ji
23 + Adwvanz Pharma IE 0% 0% 3% 0% 27% 0% 0% 0% A
24 + RanbaxyIE -27% 0% -14% 0% -35% 0% -19%% |
25 + G.L Pharma 1260% 0% 2608% 0% 1260% 0% 2608% (V)] —— |
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MANUFACTURER ANALYSIS AMR

OTC (DISPENSED THROUGH SCRIPT)

Units
October 2020 MAT October 2020 October 2020 MAT October 2020 melri
| Rank | Manufacturer PYG (%) MS (%) PYG (%) MS (%) PYG (%) | ms (2) PYG (%) | ms (%)

Total ; T % 2% FTr
1 |+ lohnson & lohnson i | 2% [ 100 4% ] [ [10%| ol sl
2 |+ TakedalE 1 | el 0% § [ 1%% 7%l 185 el
3 |+ Reckit Benckiser IE | el fuall s 3% 3% | T -
4 |+ Bausch & Lomb -5% [ | 6% 2% [k (] 5% e il e -5% [ &% 5% [ [ ] 8% e el e
5 |+ Rowa 144% [ 8% s2% @0 ] sw%| __ M| 157 @ | 10% se% |1 e%| __
6 |+ Clonmel HC 0% | ] 5% 3% | [ 5% xRl 14% i 1% [ 12%| _u Realalll
7 |+ Fannin 6% (] 4% 2% [ 4% leena 6% [] 3% 2% [ 3%| . lesna
8 |+ HRAPharma -15% | [ 3% -1% 0 3% | wli il -15% [ I 1% -2% I 1% | il
9 |+ PfizerHC 4% (| 3% 7% (] 3% 4% [l 2% B [ 2% L
10 |+ Phoenixlab 28% [l | 2% -11% [B I 3% i -20%  [E [] a% -12% [ [1  5%|elea
11 |+ Perrigo Co. -16% B | 2% 3% | [l 3% aalllie | -16% [ [l 1% -2% I 1% | nalllte .
12 |+ Sanofi 8% | [ 2% 5% [ 2%)| i 3% L] 4% -1% [ 4%| madlnn
13 |+ Pinewood -47% B [ 1% -20% [ [ 2%l |  -43% [K 0 2% -19% [ [ 3%l
14 |+ AllerganIE 3% | | 2% -11% [B [ 2%f|em e ac| 4% | 0 2% -8% [§ [ 2% e e
15 |+ Mylan -66% [ 1% -16% [ I 2| | -83%[E || 1% -18% [ (1 39| -
16 |+ GlaxoSmithKline IE 1% | ||] 1% 1% | [ 1% | e ot 1% 0 2% 2% | -1 S
17 |+ GlaxoSmithKline HC 8% | | 1% 4% | | 1% ..l....._.l 1% | 1% -12% B | 1% |t o
182 |+ Ricesteels Manuf -20% [ | 1 3% | 1%| . -23% [ | 1% 1% | | 1% | mall.
19 |+ RPHPharma a% | | 0% 1% | | 0% | n fonenn i 2% | 0% -1% | | 0% | i laene
20 |+ Novartis 7% | | o% 4% | | O%|esd e T I 1% 2% | [t
21 |+ BayerAG 3a% 0l | o= 1% | | 0% nell]  41% ] | 0% 3% | | 0%|_———mill|
22 |+ PCO Manuf -31% [§ | 0% -3% | | 0% |ollalematett | -33% [E 0% 2% b | 0% | nifiainnalie
23 |+ Teofarma -a0% [ | 0% % [i L 0%l -39% [F | 0% 0% | | 0%|n.
24 |+ Teva Pharma Ind 10% | | 0% -1% | | 0% | o _n_ sl 23% 0% a% 0%|_ mned
25 |+ LabcCasen-fieet 4% | 0% 12§ | ose| emielean | -2 | 0% 129 0 | 0% st
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AMR

PATIENT CARE (DISPENSED THROUGH SCRIPT)

Units
October 2020 MAT October 2020 October 2020 MAT October 2020 :?ml;
| Rank | Manufacturer PYG (%) MS (%) PYG (%) MS (%) PYG (35) | ms (36) PYG (%) | ms ()

Total 4% | 5% | . 0% | 3% | ol _n
1 |+ Coloplast UK 2% 12% 53 12%) . 0 _on 4% 5% o, 5% __ il
2 |+ Medtronic Minimed 10% 0% 19% =] I - 12% 2% 15% 2%l o
3 + fscensia Diabetes Care IE 5% % 5% 9% _ | —n 5% % 5% %) __ | —n
4 |+ Abbott Diabetes Care 142 [ B 2% | =] [ -T% 7% 7% Fic| |
5 |+ LifeScan 13% 7% T3 T3] el 14% 7% 7% 76| — Nl
& + Roche Diabetes Care -7 63 7% | ] -6 6% -5% ]
7 |+ Hollister 2% 53 6% 53] o e o] 3% 3% 53 23 ]
8 |+ B.Braun MD -2% lazg 7% 3% e e 0% 1% B% 1%|_n e .
9 |+ SaltsHC 63 424 53 3% m o a 2% 2% 2% 2|
10 |+ Dextom 208% [ 181% 3%| _emml|  229% 0% 211% ]
11 |+ Convatec HC T% 3% 1% 3% | _n lnniinen 6% % 1% 3%| _n neialls
12 + Becton Dickinson & Co. 5% 3% 2% 3l e 3% 3% 1% 3% | ] B
13 |+ Scope Ophthalmics 10% 2% 15% 2% | e Ralieal] 10% T3 15% 1% — Ll
14 |+ Dansac -12% | 2% 3% 2%t -15% [ 1% 1% 1% el
15 |+ 3MIE 25% 2% 49% 2% _ N s nll] 21% 3% 20% 3% | _nen teliml|
16 |+ Movo Mordisk 0% 2% -3% 2% |l . . -1% 2% -4 2% b . .
17 |+ cr Bard 2% 2% T3 2% | o 5% b 23 3% | it o ntie
18 |+ Eakin 10% 1% 16% 1% | m e e & 14% 1% 23% 1% | ma i i
19 |+ Alliance Pharma 1% 1% -1% 136 ] 6% 1% 1% 13 e e
20 |+ Medicon iE 7% 1% 2% | 1% e 6% 1% 2% 1% e I et
21 |+ Smith & Nephew 6% 1% -1% 1%| e n. -19% [ 2% 4% 3% |0 sl
22 |+ LabThea 12% 1% 27% 1%|__n o] 12% 2% 29% 2%|__n anal
23 |+ Mutricia MD -a5% [ 1% -41% & 1% - . . 28% 0% -3% 0% e o m wl
24 |+ Premier MD -a6% [ 1% -28% [‘ 1% | e ol -41% [k 0% -23% [k 0% | il Wl
25 |+ Clonmel HC g% [ 1% -11% | 1% ] 1 Bnesll 1 -16% | 1% o3 | ] |1 I ——
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SUPPLEMENTS (DISPENSED THROUGH SCRIPT)

October 2020
I Rank I Manufacturer PYG (%)
Total 4% |
1 |+ Bio-oil research 5% ;
2 + Sona Mut B i
3 |+ MacuVision EU 1% |
4 |+ PrecisionBiotics 18% |
5 |+ BBIHC -10% |
b + PharmaSource -53% ['
7 |+ oM spedials 0% |
8 |+ Medisource 79% R
9 + Pfizer HC 24%
10 + Scope Ho 43%
11 + Kelkin 17%
12 + Bausch & Lomb B3
13 + Pharma Mord 3%
14 |+ Lamberts HC -24%  [B
15 + Mylan 3%
16 + Elements -24%
17 + Matures Aid 42%
18 + Rowa 8973
19 + Splvotrin Therapeutics 41%
20 + Seven Seas 23%
21 + Greenlight Supplements -31% |]
22 |+ vitabiotics 0% |
23 |+ Scope Ophthalmics 6% B
24 + Flora Manuf & Distr 93% i
25 |+ AMNelson&Co 22%

MS (%)

31%
15%
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43
3%
3%
1%
3%
3%
3%
2%
2%
1%
2%
1%
1%
1%
1%
1%
1%
0%
1%
0%
1%

MAT October 2020

-1%

13%
26%
-24%
-11%
-26%
1%
25%
116%
4%

49%
-3%
-37%

1253%
66%
40

-15%
45%
11%

3%

29%
14%

5%
43
4%
3%
3%
3%
3%
3%
2%
2%
1%
1%
1%
1%
1%
1%
1%
1%
1%
1%
0%
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Units
Last 12
October 2020 MAT October 2020 Monthe
PYG (%) | ms (2) PYG (%) | ms (3)

9% | 6% | e
5% | 11% % | 10% | .o Bualliend
7% | 8% 0% | 28%| _tom
0% | 5% 2% | 5%
19% | 3% 17% | 3%| a0 M|
0% 5% 1% | 5% aall .
21% [ 1% 13% |} 2% ha 0
3% | 2% 0% | 1%) su 1 ]
57% [ 1% 29% [ 2% 1 M
23% | B% 12% 7% | L kel
7% | 6% 5% 5% | el
32% | 4% -a% 3% e sl
6% | 3% 5% 3% | _n lummline
5% | 2% -11% [ 2% |miim L.
27% B 0% 109% 1% ol
a% | 1% 1% 1% | _samtinalie|
-28% [ 0% -35% [ B 0% | hualle il
6% b 2% 0% 2%|___ ol
o7% | 4% 122% 3% _.u._‘
a2% | 1% 66% 1% | n_scal
5% | 2% 23% 2% | _snmliliinle
-26% B 0% 34% 0% | __nouilea]
2% | 1% 8% | 19| _ Salelils
9% | 1% 69% 1%)| Sialla m 4
B2% | 0% 9% 0% j-....‘
4% | 1% 17% 1%| _Slneattill
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Any questions related to GDPR compliance or data protection please email privacy@hmr.co.com.
To learn more about how we comply with GDPR and, as a result, care for the security and privacy of personal data we collected from our clients, visit
http://www.hmr.co.com/Privacy-Policy.
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