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PHARMACY MARKET WATCH - April 2026

Pharmacy Total Market - Sell out Value

Pharma
Market

371 V€
+10,6% (PYG)

Total

Market Consumer
Health

466 M€ 135 M€
+10,3% (PYG) +7,2% (PYG)

Veterinary
Market

4 M€
+13,7% (PYG)

Sell Out Values - Million Euros;
PYG% - Previous Year Growth of the most recent month.
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PHARMACY MARKET WATCH - April 2026

Pharmacy Total Market - Sell out Value and Units
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Monthly Evolution Sell Out - Value (M.€) and Units (M.)
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Sell Out Values and Units- Million Euros and Million Units
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PHARMACY MARKET WATCH - April 2026

Pharma Market - Values and Units
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Top 5 ATC3 with the most competitive dynamics Top 5 products with higher performance
Rank Var. Var. Abs. Rank Var. Var. Abs.
0, 0,
A10S - Agonista do GLP-1 12,58 M€ 74,2% Mounjaro 11,40 M€ 166,4%
A10P - Antidiabéticos inibidores do co- 379 Mé 13 50 5 Eliauis 359 M€ 59 70
transportador de sédio e glucose 2 (SGLT2) ' = G ' e
3 BO1F - Inibidores directos do Factor Xa 2,48 M€ 16,2% 3 Ozempic 2,88 M€ 85,6%
AO8A - Preparacdes anti-obesidade excluindo Wego
P OPE e 1,93 M€ 145,1% 4 VY 2,38 M€ 478,8%
produtos dietéticos FlexTouch
5 C10C - Associacdes entre reguladores de lipidos 1,61 M€ 18,3% 5 Forxiga 0,99 M€ 13,9%

Total Pharma Market - Sell Out - Value (M.€) and Units (M.)

30,0 390
29,0 380 April 2026
28,0 370
27,0 360
= 26,0 350 ¥
T = Sales Units PYG% 2,9%
£ 250 330 ¢ ’
24,0 330 S
23,0 320
0,
22,0 310 Sales Value PYG% 10,6%
21,0 300
April 2025 May 2025 June 2025 July 2025 August September October November December January February March April 2026
2025 2025 2025 2025 2025 2026 2026 2026
Sell Out Values and Units- Million Euros and Million Units I Sales Value M€ —Sales Units M

PYG% - Previous Year Growth of the most recent month.
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PHARMACY MARKET WATCH - April 2026

Branded Pharma Market - Values
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Top 5 ATC3 with the most competitive dynamics Top 5 products with higher perfomance
Rank Var. Var. Abs. Rank Var. Var. Abs.
)
i — i P
A10S - Agonista do GLP-1 12,58 M€ Mounjaro 11,40 M€
2 BO1F - Inibidores directos do Factor Xa 3,90 M€ 2 Eliquis 3,52 M€

A10P - Antidiabéticos inibidores do co-

3 o 3,79 M€ 3 Ozempic 2,88 M€
transportador de sodio e glucose 2 (SGLT2)

AOB8A - Preparacoes anti-obesidade excluindo Wego
4 epards FODES Xcid 1,93 M€ 4 §OVY 2,38 M€
produtos dietéticos FlexTouch
5 C10C - Associacdes entre reguladores de lipidos 1,14 M€ 5 Forxiga 0,99 M€
Branded Market - Sell Out - Value (M.€) and Units (M.)
13,5 260 April 2026
13,0 250
_ 125 240 .
2 120 230 = Sales Units PYG% 2,9%
£ 220 ;?,
11,5 210
. 200 Sales Value PYG% 14,2%
10,5 190
April 2025 May 2025 June 2025 July 2025 August 2025 September October November December January February March 2026 April 2026
2025 2025 2025 2025 2026 2026
Sell Out Values and Units- Million Euros and Million Units B Sales ValueM€  =——Sales Units M

PYG% - Previous Year Growth of the most recent month.
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PHARMACY MARKET WATCH - April 2026

Generic Market - Units
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Top 5 DCI with the most competitive dynamics Top 5 products with higher perfomance

RankVar Var. Abs Unid | Var.
PYG%

Furosemida 54,48 K Sertralina Generis (MG) 43,39 K
2 Bilastina 40,22 K 2 Ramipril Romace (MG) 24,15 K
3 Rosuvastatina 31,28 K 3 Atorvastatina Aurobindo (MG) 21,13 K
4 Atorvastatina + Ezetimiba 25,06 K 4 Azelastina/Fluticasona Teva (MQG) 20,41 K
5 Atorvastatina 24,79 K 5 Atorvastatina toLife (MQG) 18,50 K
Generic Market - Sell Out - Value (M.€) and Units (M.)
10,4 90
10,2 /\ 88
e 86 April 2026
; 84 ,
= 96 82 2
= 94 g
5 9,2 80 3 .
9.0 78 = Sales Units PYG% 4,8%
8,8 76
8,6 74
8,4 72 o
April 2025 May 2025 June 2025 July 2025 August 2025 September October November December January February March 2026 April 2026 Sales Value PYG% 5,1A)
2025 2025 2025 2025 2026 2026
I Sales Value M€ —Sales Units M

Sell Out Values and Units- Million Euros and Million Units
PYG% - Previous Year Growth of the most recent month.
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PHARMACY MARKET WATCH - April 2026

Consumer Healthcare Market - Values
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Top 5 HMR 3 with the most competitive dynamics Top 5 products with higher perfomance
R kV Var. A R kV Var. Ab
ank Var. ar. Abs. ank Var. PRODUCT ar. Abs. Var. PYG%
M€ PYG PYG% M€ PYG
H26.4.12. - Medicao de glicose continua 1,51 M€ Freestyle Libre 2 Plus 0,89 M€
2 H17.9.3. - Protector solar adulto 0,77 M€ 2 Dexcom G7 0,78 M€
3 HO01.3.3. - Anti Alérgicos Respiratérios 0,50 M€ 3 Medtronic Guardian 4 0,54 M€
4 H05.4.1. - Suplementos Magnésio 0,48 M€ 4 Theahyabak 0,29 M€
H16.4.1. - Anti lheci i
° nti envelhecimento e anti rugas 0,44 M€ 5 Tandem AutoSoft 90 0,24 M€
mulher
Consumer Health Market - Sell Out - Value (M.€) and Units (M.)
12,0 7 160
10,0 140
120 i
50 = April 2026
s S
£ 60 80 g
> 40 60 3 . o
' w0 Sales Units PYG% 2,4%
2,0 20
0,0 ]
April 2025 May 2025 June 2025  July 2025 August 2025 September October 2025 November December January 2026 February March 2026 April 2026 Sales Value PYG% 7’2%
2025 2025 2025 2026
I Sales Value M€ ——Sales Units M

Sell Out Values and Units- Million Euros and Million Units
PYG% - Previous Year Growth of the most recent month.
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PHARMACY MARKET WATCH - April 2026 I -';
health
|'| I . I| Q

Consumer Health Segments Performance

research

Top 5 products with higher perfomance

OTC Supplements
e e G v e e et
Total Market 1.544.239 € 3,6% 4,6% Total Market 1.252.539 € 5,2% 4,4%
1 Ben-u-gripe 211.151 € - 1 ZzzQuil Sono 113.336 €  663,0% 3,5%
2 Dioflav 1000 147.911 € 27,1% 7,4% 2 Fisiogen Ferro Forte 98.125 € 31,1% 2,0%
3 Voltaren 25 112.694 € 14,7% 3,2% 3 Magnesium-OK Mulher 50+ 93.409€  121,3% 38,8%
4 Xistab (MG) 100.369 € 45,2% 0,0% 4 ZzzQuil Sono Forte 83.420€  203,5% -13,0%
5 Sildenafil Desay (MG) 98.577 € - 5 Pure Encapsulations Magnésio 81.357 € 227,3% 5,4%

Personal Care

Rank PRODUCT Var. Abs. PYG % Average Price
Var. Abs. Value Growth (PYG) %

Total Market 2.761.659 € 11,5% 4,2%
1 Uriage Xemose C8+ 226.002 € -
2 Avéne Solar 158.021 € 27,2% 10,3%
3 Anthelios 127.533 € 33,9% 3,7%
4 Fotoprotector Isdin 104.925 € 21,5% -2,3%
Sell Out Values and Units- Million Euros and Million Units ) L
PYG% - Previous Year Growth of the most recent month. 5 Filorga NCEF-Revitalize 85.214€  135,9% 20,4%
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PHARMACY MARKET WATCH - April 2026

Consumer Health Segments Performance

Top 5 products with higher perfomance
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Patient Care Nutrition

Rank PRODUCT Var. Abs. PYG % Average Price Rank PRODUCT Var. Abs. PYG % Average Price
Var. Abs. VEITS Growth (PYG) % Var. Abs. Value Growth (PYG) %

Total Market 2.866.093 € 9,2% 3,2% Total Market 697.680 € 16,2% 4,8%
1 Freestyle Libre 2 Plus 891.745 € 19,9% 0,0% 1 Vitaflo Pku Sphere20 120.244 €  409,5% 7,6%
2 Dexcom G7 775499 € 1291,0% 0,0% 2 Meritene Clinical Diabet 61.428 € -
3 Medtronic Guardian 4 539983 €  153,8% 0,1% 3 Meritene Clinical Extra Protein 51.957 € 72,4% -1,7%
4 Theahyabak 290.530 € - 4 Fortimel 42.047 € 29,7% 5,8%
5 Tandem AutoSoft 90 244492 €  738,2% 0,0% 5 Meritene Clinical Protein 1.25 36.094 € -

Sell Out Values and Units- Million Euros and Million Units
PYG% - Previous Year Growth of the most recent month.
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PHARMACY MARKET WATCH - April 2026

Veterinary Market - Values
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Top 5 HMR 3 with the most competitive dynamics Top 5 products with higher perfomance
Value PYG% Value PYG%
H21.2.1. - Insecticidas e ectoparasiticidas 390.790 € AdTab 125.827 €
2 H21.2.3. - Antiparasitarios internos e externos 67.414 € 2 Bravecto 71.169 €
3 H21.2.2. - Endoparasiticidas 15453 € 3 Frontpro 43.892 €
4 H21.13.1. - Antineoplasicos 12.768 € 4 Seresto 34.449 €
5 H21.5.1. - Anti-inflamatérios sistémicos 10.798 € 5 Amflee Combo 27314 €

Veterinary Market - Sell Out - Value (K) and Units (K)
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Sales Value PYG% 13,7%
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I Sales Value K === Sales Units K

Sell Out Values and Units- Thousands Euros and thousands Units
PYG% - Previous Year Growth of the most recent month.
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DATA SPECIFICATION

PHARMACY MARKET WATCH

HMR Pharmacy Universe
Pharmacies in Portugal (Mainland and Islands) with sales to the public - 2910.

HMR Pharmacy Panel

This report is based on a panel of 2,620 pharmacies out of a total of 2,910 belonging to the
Universe considered in the HMR study. All pharmacies in mainland Portugal and the islands
with sales to the public were considered. Numerical coverage = 90% for the current month.

Scope
Monthly evolution of the Pharmacy Market in Portugal.

Periodicity
Monthly

Periods of time in the report
Monthly data with 25 months historical data.

Measures included in the report:

Sell Out (SO) - Sales from the pharmacy to final consumer. Sales in value are assessed at
Street Price (the actual retail price to the consumer).

Average Price - Average Price of all pharmacies regarding products sold.

Segments

Pharma Market - Includes all RX and Non-RX products with AIM* in Portugal that can be
dispensed in community pharmacies.

Prescription Medicines - Covers all RX Prescription Medicines for human use with AIM that can
be sold in community pharmacies:

Prescription Branded M edicines - Includes RX Prescription Medicines Non-Generics
with AIM in Portugal, sold in community pharmacies.

Prescription Generic Medicines - Includes RX Generics and Non-RX Generics with AIM in
Portugal, sold in community pharmacies.

*AIM - Autoriza¢do de Introdug¢do no Mercado

COPYRIGHT © 2026 HMR - HEALTH MARKET RESEARCH. ALL RIGHTS RESERVED

e Consumer Health - Covers all Non-RX Prescription Medicines, OTC, Supplements,
Personal Care, Patient Care, Nutrition, Homeopathic, for human use that can be
sold in community pharmacies.

e OTC - Over The Counter (Non-RX Medicines).

e Non-Prescription branded OTC - Includes OTC medicines Non-Generics with
AIM in Portugal, sold in community pharmacies.

e Non-Prescription generic OTC - Includes Generics-OTC medicines with AIM
in Portugal, sold in community pharmacies.

e Nutrition - Composed of nutrition products, including food for special medical
purposes, special diets, and weight-loss diets. It also includes infant formulas.

e Patient Care - Composed of products for patient care. Includes medical devices
for multiple indications and various accessories.

e Personal Care - Includes all products intended for personal care, encompassing
health and well-being products (dermo cosmetics and personal hygiene).

e Supplements - Includes food supplements used to complement a normal diet.

e Homeopathic - Includes homeopathic products with simplified registration.
Excludes homeopathic medicines with AIM in Portugal.

e Veterinary - Includes veterinary medicines and health products.

e Others - Includes products with low market relevance, such as raw materials and
compounded preparations.
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